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Dialogue+
Each issue is a forum for original thought-provoking 
discussion of current and future trends in 
retirement living. 

“I am very encouraged by the idea of  

having a national magazine, written for 

providers, as a first big step to link all  

of us, coast to coast.”

Gord White, CEO, Ontario Retirement Communities Association

Your geteway to reaching Canada’s retirement residence and seniors care professionals

For Canada’s retirement residence professionals

Media Kit 2009
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Circulation 2

Dialogue+

All Seniors Care

Allegro

Amica Mature Lifestyles 

AON Inc.

Avenir Resort Retirement Living

Baltic Properties Group

Baptist Housing Ministries

Beaver Foundation

Berwick Investments

Bow Valley Regional Housing

Canterbury Foundation

Caregard Management Inc.

Carrington Group – Lifestyle  
Options Ltd.

Cartenders Inc.

Castor and District Housing Authority

Chantelle Management Ltd.

Chartwell Seniors Housing

Christenson Developments

Comfort Living for Seniors

Community Life Care

Connecting Care

County of Stettler Housing Authority

Crown Ridge Health Care

Crowsnest Pass Seniors Housing

Dania Home Society

Deem Management Services

Diversicare Management Services 

Dnipro-Selo Housing Society

Drumheller & District Seniors

Elim Christian Care Society

Evergreens Foundation

Extendicare Canada

Foothills Foundation

Corporate Owners and Executive Directors including  
Multiple Retirement Homes:

  5,500 copies delivered to:

Dialogue+ is the ONLY magazine dedicated to reaching 
Canada’s retirement residence operators.

Grande Spirit Foundation

Greater North Foundation

Green Acres Foundation

H&H Total Care Services Inc.

Hallmark Retirement Communities

Heart River Housing

Hythe & District Pioneer Homes

inSite Housing, Hospitality & Health 
Services

Jarlette Ltd.

Jones Corporate Group

Kingsway Arms Management

Kneehill Housing Corporation

Lakeland Lodge and Housing

Leduc Foundation

Leisure Care Retirement Communities

Luther Village

M.D. of Minburn Foundation

M.D. of St. Paul Foundation

Manor Care Holdings Inc.

Marquis Foundation

Masterpiece Living

Meridian Foundation

Mosquito Creek Foundation

Mundi Holdings Ltd.

N.S. Smith Real Estate Ltd.

Nautical Lands Group

Newell Foundation

North Peace Housing

Nova Pacific Care Inc.

Oakwood Retirement Communities / 
RBJ Schlegel Holdings 

Origin Retirement Communities

Pacific Arbour Retirement 
Communities

Pacific Sun Retirement Living

Park Place Seniors Living

Parkbridge Lifestyle Communities Inc.

Parkland Foundation

Pincher Creek Foundation

Provincial Long Term  Care

Provost Senior Citizens’ Home 
Foundation

Regency Retirement Resorts

Retirement Concepts

Retirement Life Communities 

Revera

Rimoka Housing Foundation

Rocky Senior Housing Council

Seniors Care Corporation

Seniors Management Services

Shannon Oaks

Shepherd Village and Terrace

Shepherd’s Care Foundation

Sifton Properties

Southbow Seniors Housing

Specialty Care Inc. 

Steeves and Rozema

Sturgeon Foundation

Sunrise Senior Living Canada

The Bethany Group

The Good Samaritan Society

Touchmark Retirement & Wellness

Vermilion & District Housing 
Foundation

Viva Retirement Residences

Wheatland Housing Management 
Body

Willow Creek Foundation

Retirement Residence  
Corporate Executives:

• CEOs
• COOs
• �Corporate presidents and  

vice presidents
• Directors of Care
• �Executive directors/ 

administrators
• Board chairs and members
• Business administrators
• Operations managers

• �Alberta Seniors Citizens’  
Housing Association

 • �Association des Résidences 
et CHSLD Privés du Québec 
(ARCPQ)

• �British Columbia Seniors Living 
Association

• �Ontario Association of Non-Profit 
Homes and Services for Seniors

• Ontario Home Care Association
• �Ontario Retirement Communities 

Association

Association 
Executives:

Bonus: Exposure in Print & Online, all 
inclusive media package

All advertisers are included in Dialogue+ Source Directory—in print 
and online—with direct links to your company website (for one-year.)
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Make copies of Dialogue+ available to all 
your colleagues and staff.

Subscribe to our FREE online magazine 
www.dialogueplus.ca
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Dialogue+

3Readership

• Accounting Services and Systems
• Appraisers
• Architects
• Bathing Equipment and Supplies
• Beds and Bedding
• Cleaning Supplies and Services
• Computers/Software
• Construction Design and Planning
• Consulting, Management Services
• Dental Services
• Developers
• Education & Training Programs
• Entertainment
• Exercise Equipment
• Financial Institutions
• Fire Alarm Prevention Systems
• Floor Coverings
• Food and Beverage Services
• Furnishings and Design
• Home Care Staffing and Services
• �Housekeeping Services and  

Supplies

• Incontinence Products
• Insurance
• Laundry Equipment and Services
• Medical Supplies and Equipment
• Uniforms
• Janitorial Maintenance Services
• Mobility/Living Assistance
• And more…

• Bathway Inc.
• Bayshore Home Health
• �BigMedia Wayfinding  

Solutions Inc.
• �Centennial College of Applied 

Arts, School of Continuing 
Education

• �Complete Purchasing Services/ 
Aramark Senior Living Services

• Crate Designs
• Ecclesiastical Insurance
• ElderCare Canada
• IgeaCare Systems Inc.

Retirement residence decision-makers who read Dialogue+ also 
buy, select and recommend the purchase of almost every product 
or service used in retirement home operations.

Our readers have millions of  
dollars in purchasing power

Alberta Senior Citizens’ Housing Association (ASCHA) 
members, delegates and exhibitors were thrilled to 
receive the first ever magazine, Dialogue+, targeted 
to retirement living professionals — finally something 
for us!  Alberta’s seniors living options are growing 
and changing to meet the needs of a diverse aging 
population and Dialogue’s national insight is essential 
in promoting leading edge services and residential 
environments. 

Irene Martin
Executive Director
Alberta Senior Citizens’ Housing Association

As a specialist insurer of retirement communities, 
we wanted to advertise in a publication that would 
be representative of the care and commitment we 
offer our customers. We placed a full-page colour 
ad in Dialogue+ for Canada’s retirement residence 
professionals. From cover art to choice of font, from 
thoughtful stories to quality of paper, the magazine 
was obviously published with a great deal of care and 
commitment to readers and advertisers alike. 

Sonja Webster
Communications & Marketing Co-ordinator
Ecclesiastical Insurance

Industry Feedback Product or service used 
in retirement home 
operations:

Advertisers in Dialogue+, premiere issue:

26 Dialogue for Canada’s retirement residence professionals | 2008

key stakeholders while providing services that are both individual and specialized 

and better than those of the competition?

According to one of my colleagues, a former owner/operator like myself, the 

biggest hurdles increasingly facing the chains are gaps in communication and 

decision-making. As owner/operators, we knew the name of every resident and staff 

member, and in many cases, their personal stories as well. Residents knew that if 

they asked us a question or wanted to make a complaint or a commendation, we 

were the end of the line in terms of the response. We were both accountable and 

responsible for all decisions made in the residence and we worked hard to achieve 

both short-term and long-term goals, while doing our best to make the residents 

happy. We worked on our budgets, we provided enough information for our 

accountants to produce year-end statements, but mostly our time was spent with 

staff, residents and their families, paying attention to the details.

Today, many general managers don’t have the authority to make decisions at the 

residence level. They must either tell residents that ”it’s against company policy” or 

“I’ll have to contact head office and see what they say.” A lot of their time is taken 

with report writing, conference calls, head office meetings or facility tours by their 

superiors or interested investors. Their office door is often closed because their 

time is not available to the residents and staff who need and want their questions 

answered “now.” 

It is impossible for personnel at head office to know all residents by name. They 

also don’t know or understand the range and number of difficulties that managers 

must ”manage” day to day along with fulfilling any head office requests. Often 

a “disconnect” develops between what head office wants and what residence 

managers can provide without jeopardizing good customer service. When a request 

for an employment ad comes in from one of the residences, the corporate Human 

Resources staff may have another 20 to do that day or they may have requests 

from their own bosses, which have to be given priority. So the request might be 

put on the back burner while the residence is forced to scramble, trying to cover 

staff shortages and trying to ensure services don’t slide. The result is predictable: 

The resident eventually suffers from the breakdown in communication, the lack of 

“connect” between head office and the field.

As companies grow and expand, decisions must be made to please others in 

addition to the residents. Money is spent on corporate initiatives designed to address 

the needs of investors. Head office personnel are hired to develop and support 

complex computer and networking systems. More people are hired to create 

companywide policies and procedures, supplier agreements, budget and reporting 

templates, menu rotations, standardized uniform designs, brochures, and advertising. 

 This expansion is intended to save money on residence expenditures, promote 

and protect the “brand” image, set service standards, comply with regulations, 

increase occupancy levels and improve short-term performance. While these are 

As companies grow and  
expand, decisions must be  
made to please others in  
addition to the residents.

24-27_what chains.indd   26 3/10/08   3:06:37 PM

• Integracare Inc.
• N.S. Smith Real Estate Ltd.
• NRG Equipment Inc.
• Panasonic Canada Inc.
• Retirement Home Software Inc.
• Rexall Specialty Pharmacy
• Royal Taxi
• Sharp Electronics
• Summit Pharmacy
• Viva Retirement Homes
• Windmill Software Inc.
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4Magazine profile
Each issue’s content affords retirement residence professionals 
an opportunity to present and discuss a uniquely Canadian 
perspective on current retirement residence issues.

Our Kids Publications Ltd. has worked with the Canadian 
retirement residence community since 2003. Dialogue+ 
magazine connects retirement residence professionals to 
their colleagues and advertisers to retirement residences.

Editorial Profile

SO
U

RCE
products and services for retirem

ent residence professionals
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(905) 955-0564 www.royaltaxi.ca marygrace@royaltaxi.ca

Royal Taxi Inc. provides safe and reliable transporation services for persons with special needs 24 hours 
a day, 7 days a week. Royal Taxi has helped persons with special needs by giving them freedom and 
independence. We service Insurance and Corporate Accounts and offer state of the art equipment and 
trained drivers which allows us to service our customers. Call for an advanced or same day booking. pg. 23

(416) 484-4555 www.ecclesiastical.ca swebster@eccles-ins.com
Ecclesiastical Insurance is a specialist commercial insurer that seeks to advise and protect those who 
enrich the lives of others. Through an independent broker network, we offer customized insurance 
solutions to faith and related not-for-profit organizations, retirement communities, education facilities, 
unique properties, charities and select commercial enterprises. pg. 61

1-800-563-1458 www.cratedesigns.ca  sales@crate.ca
Crate Designs produces lifetime furniture for the toughest environments. Choose from over 280 standard 
furniture models or let Crate Designs help you design the furniture solution for your needs. We can furnish 
bedroom, dining and lounge areas and also manufacture commercial-grade mattresses in a moisture-
proof, hospital-grade cover.  pg. 42

(905) 822-8075 www.bayshore.ca mkrunic@bayshore.ca
Bayshore Home Health has been enhancing the quality of life, dignity and independence of Canadians in 
their homes since 1966. Canadian owned and operated, it is the country’s largest provider of home and 
community health care services, with more than 40 home care offices, 20 community clinics and 7,000 
employees in eight provinces. Its specialties are in-home nursing, personal care and home support. pg. 18

1-800-916-2226 www.rexallspecialty.ca info.specialty@rexall.ca
Focused on specialty pharmacy and senior care, Rexall™ Specialty Pharmacy, part of Canada’s largest 
integrated pharmacy network, leverages unique expertise and capabilities needed to manage initiatives 
at the leading edge of transitional pharmacy care. The operational model utilized by Rexall Specialty 
represents the latest in pharmacy automation, packaging and distribution innovations. pg. 43

(416) 726-9198  1-877-548-0134   www.summitpharmacy.ca colin.lebrun@sprx.ca
For more than four decades, Summit Pharmacy has provided specialized pharmacy services to retirement 
homes and care facilities across the province. We offer the latest in pharmacy technology to relieve staff 
of the burden of medication administration documentation. Working in close collaboration with our client 
homes, we foster a multi-disciplinary approach to service. Our staff is your pharmacy resource.” pg. 16

(905) 884-9498  npsmith@trebnet.com
Norm and Peter Smith of N.S. Smith Real Estate Ltd. specialize in the acquisition and sale of Retirement 
Homes and Long Term Care facilities. We are a full service Real Estate company offering the utmost 
confidentiality, along with our 47 years of experience. 
 pg. 46

(905) 238-2366 www.panasonic.ca bcox@ca.panasonic.com
With Panasonic wireless solution systems, residents and health care staff can always be in immediate 
contact with one another. Panasonic’s wireless communication system features enhanced mobility and 
flexibility and can be integrated to work in conjunction with most popular nurse call systems.  
Visit www.panasonic.ca pg. 2

Health and care services

Insurance

Real estate

Security/Telecommunication

Transportation

 Company Name Telephone Website E-mail 

Crate Designs Ltd.
87 – 7th Street, Box 460 
Chesley, Ontario  
N0G 1L0

Bayshore Home Health
2155 Dunwin Drive, Unit 10 
Mississauga, Ontario 
L5L 4M1

Rexall Specialty Pharmacy
5965 Coopers Avenue 
Mississauga, Ontario 
L4Z 1R9

Summit Pharmacy Inc.
1238 Queen Street East Suite 1 
Toronto, Ontario 
M4L 1C3

Ecclesiastical Insurance 
Office
20 Eglinton Avenue West,  
Suite 2200, Box 2004 
Toronto, Ontario M4R 1K8

N.S. Smith Real Estate Ltd.
10243 Yonge Street 
Richmond Hill, Ontario 
L4C 3B2

Panasonic Canada Inc.
5770 Ambler Drive 
Mississauga, Ontario 
L4W 2T3

Royal Taxi Inc.
620 Wilson Avenue, Suite #100 
Toronto, Ontario 
M3K 1Z3

(416) 487-6248 www.eldercarecanada.ca pat.irwin@sympatico.ca
Do you have aging parents? Home safety – accepting help – dementia – waiting lists – who can I trust to 
guide me through the red tape? ElderCareCanada has been assisting adult children and their families since 
1999 to plan and deliver the best care strategies for aging parents. We do not pay or receive commissions 
of any kind - we objectively focus on the very best choice for you and your parents.  pg. 31

ElderCareCanada
112 Orchard View Boulvard 
Toronto, Ontario 
M4R 1C2

(416) 421-4243 www.integracare.on.ca msr@integracare,on,ca
Integracare provider of private quality healthcare since 1990. Our personal care is client centered to meet 
their specific needs at what ever their age and stage of life may be. Whether their home is a personal 
residence, or long-term care facility, specific care plans are developed to meet their health care needs. 
Caregivers specially trained in the area of dementia and end of life care. pg 8

INTEGRAcare
396 Moore Avenue 
Toronto, Ontario 
M4G 1C7
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dialogueplus.ca

Departments
Industry insiders share their views 
on key factors of residence life:
	 • health 
	 • food 
	 • technology

Resources 
A lively, varied mix of reviews— 
covering books, videos, and 
websites.

Source Directory
Comprehensive source of products 
and services for the retirement 
residence and senior’s care 
professionals with millions of dollars 
in purchasing power.

All advertisers receive a 
complimentary listing in the print 
and online directory.

Features 
Information, analysis, insight and 
practical advice for retirement 
residence professionals, all focused 
on the issue theme: 

• �Examining a variety of  
approaches that are being 
developed in response to the 
demands of a rapidly growing 
industry

• �Information about emerging 
issues, best practices and the 
latest research

• �Sharing a uniquely Canadian 
perspective

The Spring 2009 issue will focus 
on “Staffing strategies.” It will look 
at the challenges and all aspects of 
building and retaining valuable staff. 

Up front 
Current news on a wide range of 
innovations and advances relating to 
the retirement residence community.

Dialogue+ is also available online in digital format
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5Company profile

Our Kids magazines connect with families 
committed to investing in their children’s 
education and development year-round while 
planning for their own retirement.

Dialogue+ for Canada’s retirement 
residence professionals is 
distributed directly to more than 
5,500 owners, operators and 
administrators of retirement 
residences and senior’s care 
associations across Canada.

Dialogue for Canada’s private and 
independent school educators 
reaches more than 2,000 decision-
makers and professionals involved 
in every aspect of private and 
independent education:  school 
heads, owners, board chairs, 
administrators, managers and 
teachers.

Comfort Life is Canada’s guide 
to retirement living. It reaches 
more than 250,000 Globe & Mail 
subscribers in May, delivering your 
message to the 50+ baby boomer 
generation.

Our Kids Go To Camp reaches 
more than 200,000 Globe & Mail 
subscribers in January, delivering 
your message to parents with 
school-aged kids.

Our Kids Go To School reaches 
more than 250,000 Globe & Mail 
subscribers in September, delivering 
your message to parents with 
school-aged kids.

Choose one, all, or a combination of our magazines and deliver your message to a targeted, qualified market. 

Dialogue magazines are Canada’s ONLY  
specialized magazines for professionals in 
two growing markets: private and independent 
schools, and retirement residences.

Our publications reach more than 
650,000 readers annually

Our Kids Publications Ltd. is a national leader in reaching 
professionals in private and independent schools and 
retirement residences, parents with kids and the 50+ baby 
boomer generation. 
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6Ad sizes and rates
Dialogue+ has a year-long shelf life and online 
exposure. It makes it a perfect vehicle to market 
your brand and message to this vibrant industry.

For more information, please contact us: 
905 272 1843 or info@ourkids.net

Closing Deadlines:

Space Closing: February 2, 2009

Material Closing: February 16, 2009

Publication and Distribution: Spring 2009

Covers

Save 10%—book by September 18, 2008

D.P.S
Non Bleed: 17 x 9.25”
Bleed Trim: 18 x 11”
Bleed: 18.25 x 11.25”
$4,330

1/2 D.P.S 
Non Bleed: 17 x 4.5”
Bleed Trim: 18 x 5”
Bleed: 18.25 x 5.125”
$3,030

Full Page
N B: 8 x 9.25”
B T: 9 x 11”
B: 9.125 x 11.25”
$2,770

1/2 Page 
N B: 4.5 x 9.25”
B T: 4.5 x 11”
B: 4.625 x 11.25”
$1,600

Inside Front Cover — $3,690
Inside Back Cover — $3,300
Outside Back Cover — $3,950

1/3 Page 
N B: 8 x 3.125”
B T: 9 x 4.125”
B: 9.125 x 4.25”
$1,050

1/3 Page 
N B: 2.625 x 9.25”
B T: 3.125 x 11”
B: 3.25 x 11.25”
$1,050

2/3 Page
N B: 4.5 x 9.25”
B T: 5 x 11”
B: 5.125 x 11.25”
$2,140

1/2 Page 
N B: 8 x 4.5”
B T: 9 x 5.5”
B: 9.125 x 5.625”
$1,600

1/4 Page 
Non Bleed Only:
8 x 2.375”
$830

Bonus: Exposure in Print & Online, all inclusive media package
All advertisers are included in Dialogue+ Source Directory—in print and online—with direct links to 
your company website (for one-year.)

SOLD OUT
SOLD OUT

SOLD OUT


